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Schedule of Events

(all meetings and events are being held
at the Fairmont Chicago)

SUNDAY, MARCH 17, 2013

e 12:00 - 6:00 p.m.
Paper2013 Registration
Paper2013 Convention
Daily Desks
P’13 Lounge
Moulin Rouge Room, Lobby Level

e 4:00 - 6:00 p.m.
Official Hospitality Suites Open

MONDAY, MARCH 18, 2013

e 7:00 a.m. - 5:30 p.m.
Paper2013 Registration
Paper2013 Convention
Daily Desks
P’13 Lounge
Moulin Rouge Room, Lobby Level

¢ 8:00 a.m. — 4:00 p.m.
Official Hospitality Suites Open

e 10:30 - 11:00 a.m.
Paper Check-off Information
Session
“Investing in our Future —
The Paper Check-off”
(open to all Paper2013 registrants)
Ambassador Room, 2nd Level

e 4:00 - 5:30 p.m.
Industry Leadership Session
(suites closed)
Sponsored by Domtar
International Ballroom, 2nd Level

¢ 5:30 - 6:30 p.m.
Paper2013 Reception
(open to all Paper2013 registrants)
International Ballroom, 2nd Level

TUESDAY, MARCH 19, 2013

¢ 8:00 a.m. — 4:00 p.m.
Paper2013 Registration
Paper2013 Convention
Daily Desks
P’13 Lounge
Moulin Rouge Room, Lobby Level

e 8:00 a.m. - 12:00 p.m.
Official Hospitality Suites Open
e 12:00 - 2:30 p.m.
Paper2013 Luncheon
Sponsored by Graphic Packaging
and International Paper
International Ballroom, 2nd Level
e 2:30 - 6:00 p.m.
Official Hospitality Suites Open
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Welcome to Paper2013

From Donna Harman, President & CEO, AF&PA
and Kevin Gammonley, CEO, NPTA Alliance

Donna Harman

Kevin Gammonley

On behalf of the American Forest
& Paper Association (AF&PA) and
the NPTA Alliance, welcome to
Paper2013 in Chicago!

This year’s “Passport to Opportu-
nities” includes a variety of sessions
and chances to network with your
industry colleagues.

Monday’s Industry Leadership
Session kicks off our program with
a distinguished panel of CEOs rep-
resenting key segments of the paper

industry, providing their perspec-
tives on emerging issues, trends and
the future of the paper industry.

During a Monday morning ses-
sion, Paper Check-off Panel mem-
bers answer questions industry par-
ticipants have about the proposed
Paper Check-off program and the
recently issued call for Board nomi-
nations.

Tuesday’s Luncheon features re-
spected author, economist, educa-
tor and speaker Dr. Jeffrey Rosens-
weig. Known for his unique ability to
deliver original and useful business
content in an engaging and dynam-
ic presentation style, Dr. Rosens-
weig will focus his presentation on
emerging markets as well as eco-
nomic, business and demographic
trends impacting the paper and
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paper-based packaging industry.

During the Luncheon, David S.
McGehee of Mac Papers will be pre-
sented with the NPTA Stanley O.
Styles Industry Excellence Award.

Also on Tuesday, RIST hosts a sem-
inar on the market outlook for print-
ing-writing paper, paperboard, and
recovered fiber. Topics will include
influences from technology, Asian
supply growth, operating rates and
rising mill cash costs.

Throughout Paper2013, other
sessions, suite meetings and various
association committee meetings
will take place.

We hope that you find the pro-
gramming and networking opportu-
nities valuable and interesting. We
appreciate your participation and
wish you the very best for 2013.

The Responsible Package® Initiative — Paper-based Packaging

The Responsible Package initiative
promotes the versatile and sustain-
able packaging solutions provided
by paper-based packaging such as
paperboard, corrugated, and paper
bag and sack products.

To discover new ways to promote
the recyclability and sustainability
of paper-based packaging to young-
er generations, The Responsible
Package launched two projects. TRU
Research, a global leader in youth
research and insights, conducted
the first project, which explored Mil-
lennials’ (ages 16-27) views of pa-
per-based packaging. The research
identified actionable insights for the
paper-based packaging industry to
ensure the presence and use of its
products in future generations.

For the second project, The Re-
sponsible Package partnered with

1 products developed in the last five years.

, world-class R&D and a powerful new product
e, nsistently drives more than 50% of it's business

youth and family-based educational
marketing firm Kaleidoscope to de-
velop a youth education outreach
program for 3rd - 6th grade students.
The program educates kids and their
families on the benefits of paper-
based packaging and helps them
to understand why paper-based
packaging is a responsible option or
choice.

The research identified action-
able insights for the paper-based
packaging industry to ensure the
presence and use of its products

in future generations.

The paper-based packaging in-
dustry has an impressive story to
tell, one that includes sustainable
forestry, exceptional recovery rates
for recycling, energy and waste

Find out how Glatfelter can help drive your business forward — Suite 523 at the Fairmont Chicago, Millennium Park | www.glatfelter.com

management efficiency, and re-
duced environmental impacts —
all of which contribute to respon-
sible and affordable packaging
solutions.

Officially launched in 2009, The Re-
sponsible Package is funded by the
following organizations: American
Forest & Paper Association, Asso-
ciation of Independent Corrugated
Converters, Corrugated Packaging
Alliance, Fibre Box Association, Pa-
perboard Packaging Alliance, Pa-
perboard Packaging Council, Paper
Shipping Sack Manufacturers’ Asso-
ciation, and Renewable Bag Council.

To find learn more about our
most recent projects and learn more
about paper-based packaging, visit
www.theresponsiblepackage.com.
Be sure to follow us on Twitter too @
PaperbasedPkg.

®

GLATFELTTER
Beyond Paper



Like so many great ideas,
Buckman got its start on paper.

Buckman created the first biocide for the paper industry more than
60 years ago. Since that time we’ve continued to focus on pulp and
paper mills. Developing solutions for water treatment. Improving fibers.
Streamlining processes. And enhancing products. From river to reel,
we’re finding new ways to make mills cleaner and greener. Contact
your Buckman representative, or visit buckman.com, to find out more.
And let us put some new ideas on paper for you.

Buckman

Commitment makes the best chemistry.

For more information call 1-800-BUCKMAN (1-800-282-5626)
or visit buckman.com

©2013 Buckman Laboratories International, Inc.



THE AARON GROUP

A
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AARON INTERNATIONAL
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E‘.DIRECT

GRANT PAPER COMPANY, INC.

E. AARON ENTERPRISES INCORPORATED

RIORITY
PAPERS,INC

Family Tree

Www.aaronpaper.com
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Do You Want
MORE BUSINESS FROM

Your Sheetfed
PRINTER CUSTOMERS?

I | Help them save time

ECOPAQUE OFFSET

Run up to

20%

faster!

JV Paper Solutions by

" NATIONAL ENVELOPE’

XALGN | Recsoiee

Now youre thinking

National Envelope is the exclusive converter
and distributor of Align™ in folio-sized sheets.

De- a Paper

expert in stock lot paper

SELL Your Job Lot Stocks, Increase Your Profit!
We will sell your product in overseas markets that won't compete with you.

BUY Paper Products at Best Price!

Take advantage of a wide variety of products and the cost benefits of dealing

closer to the primary source.

|
lfl:l'ﬂ Our Products a' Our Services

> Tissue, Towel, Napkin

> MG, MF Paper

> Nonwoven, Medical Paper

» Aluminium, PE, Silicon Coated Paper
> Packaging Foil, Film, Plastic

> Adhesive Label
> Thermal Paper

» Converting(Slitting, Sheeting)
» Warehousing & Inventory
* Logistics

VISIT US AT THE SWISSOTEL SUITE - CONTACT AHMET KIMALI 1-514-865-2570

USDA Biopreferred Programs Create
Market Barriers for Paper Products

AF&PA - The U.S. Department of
Agriculture (USDA) administers the
Biobased Markets Programs, mar-
keted by USDA as the Biopreferred
Programs, which was authorized
by the 2008 Farm Bill to promote
biobased products. The program is
comprised of two separate initia-
tives: Product Labeling, which al-
lows the USDA to authorize manu-
facturers and vendors of biobased
products to use a “USDA Certified
Biobased Product” mark in the U.S.
marketplace; and a Federal Pro-
curement Preference, which gives
a federal government preference
for the purchase of biobased prod-
ucts. While USDA’s BioPreferred
Programs are well-intentioned,
their implementation has created
a market disadvantage for U.S. for-
est products and, in some cases,
provided a preference for imported
products.

The market labeling component
of the program is particularly trou-
bling. Without scientific justifica-
tion, the label is deceptive to the
public as it implies that the biobased
attributes of products currently eli-
gible are environmentally superior
to those of forest products, which is
generally inaccurate.

USDA has stated that forest prod-
ucts are not new. We know the for-
est products industry has greatly
transformed itself over the past 40
years — the way trees are grown and
harvested has reached a level of re-

source sustainability (sustainable
forestry) that is unmatched by other
industries. The processes used to
make products are different and the
products themselves have evolved
to address new demands and tech-
nology, resulting in products such as
laser printer papers, inkjet papers,
and papers with recovered fiber
content. The forest products indus-
try continues to innovate with new
products and technology — many of
the papers and packaging used to-
day were not in existence just a few
years ago.

The majority of forest products are
excluded from the Biopreferred Pro-
grams even though they could have
up to 100 percent biobased content.
Conversely, other products, some
with only minimal biobased con-
tent, are eligible to be included in
the programs. This clearly contra-
dicts the law’s intent of encouraging
“the purchase of products with the
maximum biobased content.”

The market disadvantage that
USDA has created for forest prod-
ucts must be changed through a
strong, clear message from Congress
that all forest products that meet the
biobased requirements of the pro-
gram are eligible to participate in
the Biopreferred Programs. AF&PA
is seeking legislative changes to the
program through support of the
Forest Products Fairness Act in both
the House and Senate, and through
changes to the next Farm Bill.

Don’t Miss the Industry Leadership Session

At the Industry Leadership Ses-
sion on Monday afternoon, a dis-
tinguished panel of industry CEOs
will provide their unique perspec-
tives on emerging issues and trends
influencing the future of the paper
industry.

Representing different segments
of the paper industry, the panelists
will share their views on topics such
as product and supply chain inno-
vation, the industry’s transforma-
tion and future markets. They also
will discuss the role of various gov-
ernment policies on the industry’s
future such as postal reform, en-
ergy, carbon neutrality of biomass,
extended producer responsibility
(EPR) and the government’s push
toward digital-only communication.

The CEOs will present their views
on the proposed Paper Check-off
program, which will also be dis-
cussed in a special session on Mon-
day morning.

Finally, the panelists will discuss
the evolution of the industry, cov-
ering opportunities as well as chal-
lenges.

Panelists include David Scheible,
President and Chief Executive Of-
ficer of Graphic Packaging Inter-
national, Inc., Alexander Toeldte,
President and Chief Executive Of-
ficer of Boise Inc.; Ken Wallach,
Chairman and Chief Executive Offi-
cer of Central National-Gottesman
Inc.; George Martin, President and
Chief Executive Officer of NewPage
Corporation; and Jussi Pesonen,
President and Chief Executive Of-
ficer of UPM, and Chairman of the
Confederation of European Paper
Industries.

The Industry Leadership Session
will be held in the Fairmont’s Inter-
national Ballroom from 4:00 - 5:30
p.m., followed by a cocktail recep-
tion for all participants to meet their
colleagues.



ﬁ @ Follow us on Facebook and Twitter

Ariva

Paper to pixels. The way forward.

Next Generation
Communications
Solutions.

At Ariva®, we're meeting today’s communications
challenges with next-generation solutions—
while anticipating our customers’ needs for
the future.

*Next-generation digital media

*Custom packaging solutions

*Wide-format print media

*Industry-leading expertise

Www.arivanow.com
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Manufacturers of 100% recycled papers

Frank Tarantino - Travis Gray - Swissotel - Suite 3719

Norfolk, NY Claremont, NH

888-258-2555 tspaulding@apcpaper.com

ar largethoer

Serving both the “At Home” and “Away From Home” markets

A
. |

Parent roll tissue

Target Fiber is one of the most well-known and respected names in the
Pulp and Paper industry for all things Paper. A family-run business with
over 30 years of experience, Target Fiber provides great customer
service and quality growth opportunities to some of the largest, most
successful Pulp, Paper, and Tissue companies in the world.

Our knowledge and vast array of industry contacts can aid in your
search for the best prices, and best quality products to facilitate the
success of your business. Our employees are here for not only the
growth of your company, but the sustainability of the Paper Industry as
a whole.

No matter the product or necessity, whether it be Tissue, Pulp, Fine
Paper, Pulps Subs & Secondary Fiber, as well as Project Consultancy,
Target Fiber sets the industry standard in professionalism and overall
satisfaction all over the globe.

TARGET FIBER LLC

www.targetfiber.com
1302 Main Street ¢ P.O. Box 604 ¢ Athol, Massachusetts 01331 ¢ (978) 249-0388

PAPER NEEDS?
Streco’s Your Solution!

Streco Fibres
Serving Mills and Converters in the Global Market

Stocking Programs / Superior Service

Streco Fibres, Inc. 168 Business Park Drive, Suite 200
Virginia Beach, VA 23462 Phone: 757-473-3720

WWW.Streco.com

Case Paper Joins Two Sides

Case Paper Company recently
joined Two Sides, the fast-growing
non-profit organization established
to promote the responsible produc-
tion, use and sustainability of print
and paper.

“As one of the largest privately
held paper merchants and convert-
ers in the United States, Case Paper
is pleased to join with Two Sides,
not only in promoting the responsi-
ble production and use of print and
paper, but also in dispelling com-
mon myths about the sustainability
of this important medium,” said Si-
mon Schaffer, Director of Specialty
Papers and Board.

“Two Sides’ focus on factual in-
formation from credible sources is
an effective way to educate people
about paper’s true environmen-
tal, social and economic benefits,”
Schaffer noted

Phil Riebel, President of Two
Sides, commented, “Print and paper

have a great environmental story to
tell, and Two Sides is pleased to have
Case Paper join our growing U.S. ef-
fort to get the word out to as many
people as possible.”

Case Paper Company, a family
owned and operated company, is
one of the largest privately owned
paper merchants and converters
in the United States. The company
supplies printers, publishers, pack-
agers and designers with fine paper
products from paper mills around
the world. The company’s incom-
parable service rests on maintain-
ing one of the largest inventories of
a broad range of items in the United
States; an ongoing commitment to
fast delivery of custom-converted
products from state-of-the-art con-
verting equipment; and a commit-
ment to one-on-one sales with 24/7
customer access. For more infor-
mation, please visit the Case Paper
website at www.casepaper.com.

NPTA Announces 2013 Board of Directors

NPTA, the association for the paper
distribution industry, is pleased to
announce its 2013 Board of Direc-
tors. NPTA’s mission is to actively
support the success of member firms
through the delivery of networking,
education, advocacy and industry
trends focused on the health of the
paper distribution channel.

The officers of the 2013 Board of
Directors are:

* Donald C. Clampitt, Chairman —
Clampitt Paper Co. Dallas,
Dallas, TX

e Travis M. Mlakar, First Vice
Chair - The Millcraft Group,
Cleveland, OH

e Hilton Maze, Second Vice Chair/
Treasurer — Simon Miller Paper
& Packaging, Philadelphia, PA

* Clay Ellis, Third Vice Chair -
International Paper, Memphis, TN

* Greg Savage, Immediate Past
Chairman — NewPage Corpora-
tion, Appleton, WI

The 2013 Directors include:
* Mike Graves — Midland Paper,
Packaging + Supplies,
Wheeling, IL
e Edward Kniep, IV - Shaughnessy,
St. Louis, MO
* Brad Perry - Boise Inc.,
Vancouver, WA
e Julie Schertell - Neenah Paper,
Alpharetta, GA
* Mark Ushpol - Ariva, Covington,
KY
* Andrew Wallach - Central Nation-
al Gottesman Inc./Lindenmeyr
Group, Purchase, NY
“I am excited to work with the
members of the 2013 Board of Di-
rectors. We are actively engaged
in working to achieve the organi-
zation’s strategic objectives while
strengthening and fostering growth
within the organization and its
member firms,” said NPTA Chair-
man Donald Clampitt.
For more information about
NPTA, visit www.goNPTA.com.

Gorham Paper and Tissue Hires Pam Miller
as Director of Marketing

Gorham Paper and Tissue said that
Pam Miller has joined the company
in a newly created Director of Mar-
keting position.

“Great things are happening at
Gorham,” said Brian McAlary, Vice
President of Sales and Marketing.
“We are building capability and cus-
tomers rapidly. Having Pam in this
role will formalize our marketing ef-

forts, communicate our competitive
advantage, drive value creation and
hone our go-to-market strategy.”
Miller brings to the company over
20 years of industry experience
working for some of the largest pa-
per manufacturers in North Ameri-
ca including the former Champion
International, International Paper,
MeadWestvaco and Twin Rivers.
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More Than 100 Years of
Decision-making Support

With over 400 monthly or annual
reports across seven industry sec-
tors, AF&PA provides the most com-
prehensive and timely statistical
information available on the U.S.
paper industry. The AF&PA statistics
program publishes detailed reports
on current and historical U.S. data
and international data, and also re-
sponds to special individualized re-
quests. All of these resources help
AF&PA paper and packaging mem-
bers compete in the marketplace.
Reports are available to AF&PA
members 24 hours per day on Stat-
Mill (www.afandpa.statmill.org): a
member-only secure website.

AF&PA is the premier source for
U.S. industry statistics. Member-
provided data —aggregated to in-
dustry totals — provides a credible
resource to support AF&PA’s fact-
based policy advocacy. Members,
analysts and industry consultants
rely on AF&PA for data, analysis and
information.

In 2012, the AF&PA statistics pro-
gram underwent an extensive third-
party review, including member
input, to ensure member needs are
met and the program continues to
evolve with the industry. Recom-
mendations included suggestions
for additional internal collaboration

with product sector staff; enhance-
ments to reports, increased data
collection and publication; and im-
proved visibility to maximize mem-
ber awareness and engagement.

The AF&PA statistics program
publishes detailed reports on
current and historical U.S.
data and international data,
and also responds to special
individualized requests.

New products resulting from the
review include additional reports
in Containerboard and Paperboard
with industry analysis; the addition
of executive summary tables; ad-
ditional data collection in Printing-
Writing inventories; adoption of a
consistent operating rate calcula-
tion across all sectors to address
recent changes to capacity; alterna-
tive delivery mechanisms for some
monthly reports; and enhance-
ments to the StatMill website. These
changes reflect the value of member
engagement in furthering the mis-
sion of the program to provide ac-
curate and timely statistics as a de-
cision-making support tool.

AF&PA welcomes comments and
insights from members and sub-
scribers on its robust statistical re-
porting systems and products.

Avery Dennison Selling Two
Businesses to CCL for $500 Million

Avery Dennison in February signed
a definitive agreement to sell its Of-
fice and Consumer Products and
Designed and Engineered Solutions
businesses to CCL Industries for
$500 million in cash.

The deal is subject to customary
closing conditions, adjustments and
regulatory approvals, and is expect-
ed to be completed in mid-2013.

Geoffrey Martin, President and
CEO of CCL Industries, said, “This
acquisition has the potential to
transform our company at many
levels. We are acquiring the Avery
brand as part of the transaction to
build on the franchise established
for many decades for labels and oth-
er printable media that consumers
and businesses use in digital com-
puter printers around the world.

“In addition, we are significantly
expanding our CCL Label market
sectors with our entry into the North
American durable goods market.
This acquisition is the largest in
CCL’s history and takes the com-
pany’s pro-forma annual revenue
above $2 billion for the first time. We

know both businesses well and have
admired the people and the prod-
ucts for many years,” Martin said.

“This acquisition is the
largest in CCL'’s history and
takes the company’s pro-forma
annual revenue above
$2 billion for the first time.”

— Geoffrey Martin, president
and CEO of CCL Industries

Avery Dennison Office and Con-
sumer Products business is one
of the world’s leading suppliers of
printable media and other products,
with 2012 sales of approximately
$730 million and adjusted operating
income of approximately $86 mil-
lion.

Avery Dennison Designed and En-
gineered Solutions manufactures
custom pressure-sensitive labels
and coated films for durable goods,
electronics and specialty packaging.
The business unit’s 2012 sales were
approximately $180 million, with
adjusted operating income of ap-
proximately $19 million.

ongview.
TRUE CRAFT®
High Performance Liner,

Multiwall Bag;,

High Performance Multiwall

Extensible Paper,

High Performance Medium,

Raisin LHCVED

Steak Paper,
Specialty Converting Paper,

Oil & Grease Resistant Paper,

OGR Paper - Longview’s nViro OGR® family of
oil and grease resistant paper offers sustainable
choices for food service operators and restaurants.

High Performance Multiwall - Longview is one
of the largest suppliers of high performance paper
to the global multiwall sack industry.

Steak Paper - Longview offers Steak Paper grades
in an array of colors and basis weights to meet the
needs of butcher shops and meat counters.

Let’s talk today:
info@longfibre.com
(877) 734-9321

300 Fibre Way

P.O. Box 639
Longview, WA 98632

ongview.

TRUE CRAFT®
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GDB INTERNATIONAL INC

e SBS Board (C1S / C2S / Poly)

e Coated / Uncoated Free Sheet

e Coated Release Liner / Coated Base Stock
e Color Paper & Board

¢ Metallized and Holographic Board

e Polycoated Paper (Printed / Unprinted)

e Pressure Sensitive Paper and Film

e CCNB /CCKB / Groundwood

GDB International, Inc. Corporate Headquarters
1 Home News Row, New Brunswick, New Jersey 08901

Visit us at: www.gdbinternational.com

SUNIL BAGARIA (908) 295-3915
HOWARD SCHAMACH (201) 317-0714 » RAJESH DHIR (609) 947-0743
MANI PALANI (713) 294-4180 « HEMANT THAKER (908) 720-6300
PRADEEP SUDALAYANDI (732) 379-7233 » KYLE KOZICZKOWSKI (715) 307-4402

VISIT US IN SUITE 304 AT THE SWISSOTEL

Warehousmg&' W SR
Dlstrlbutlon Inc. &

¥ =% WY STEVEDORING

Ram Swaminathan Named an Officer
of International Paper

International Pa-
per  announced
that Rampraveen
Swaminathan, 37,
managing director
and CEO, Andhra
Ram Swaminathan Pradesh Paper
Mills (APPM), has been named an
officer (Vice President) of Interna-
tional Paper, effective March 1, 2013.

The appointment was endorsed
by the APPM board of directors.

IP said that Ram is responsible for
[P’s commercial and manufactur-
ing operations in India including
the Rajahmundry & Kadiam mills.
He leads the IP/APPM integration
efforts.

Ram will continue to report to
Mike Amick, president, IP India.

Ram joined IP in 2012 as manag-
ing director and CEO of APPM. Prior
to joining the company, he served as
executive director, Power Systems,
for Cummins, Inc.

Ram holds a degree in Commerce
from St. Joseph’s Commerce Col-
lege, Bangalore University, India,
and a post graduate diploma in In-
dustrial Management from the TA
Pai Management Institute, Manipal,
India. Additionally, Ram has attend-
ed Executive Education at Harvard
Business School and served on the
board of directors of various Cum-
mins group companies in India.

Mac Papers Opens Branch

Mac Papers has opened its new-
est branch location in Little Rock,
Arkansas.

“The Little Rock market is an ex-
citing and attractive market to Mac
Papers and is a continuation of the
company’s growth plans,” said Mac
Papers’ CEO Sutton McGehee.

Mac Papers Little Rock includes a
warehouse, Mini Mac Paper Store,
truck fleet, inside sales, outside
sales and local management. “We
are very excited about our growth

in Little Rock, Arkansas

opportunities with all phases of our
business in and around Little Rock,”
said David Barr General Manager.

Headquartered in Jacksonville, FL,
Mac Papers was founded in 1965
and distributes fine printing papers,
envelopes, graphic supplies, wide
format media & equipment, packag-
ing supplies & equipment and office
products throughout the southeast-
ern United States. The company has
22 branch locations and operates 19
Min Mac Paper Stores.

muh,,ahy Manine

‘Sen,w.cezl, Inc.

_JI -

SUCCESS. STARTS WITH A WINNING TEAM!

Since our establishment in 1920, we
have been providing our customers the
best possible service through superior

WE OFFER OUR CUSTOMERS:

¢ 2 million sq. ft. of warehouse space

handlingand performance, technological ¢ Customer access to 24-hour

advancements, and a constant eye on inventory tracking
customer satisfaction. We offer one of
the most cost effective and reliable labor

forces in the North Atlantic.

Quality handling, dedicated labor
17 berths, 3 RO-RO ramps

We can accommodate a variety Specially engineered heavy lifting gear

of automobile, bulk and breakbulk,
container, perishable, and paper and
forestry products. Our distinction lies
in our ability to closely coordinate
your stevedoring, warehousing, and
distribution logistics.

On-site access to 3 class 1 rail systems
On-site intermodal facilities

Efficient distribution to two thirds
of the United States and Canadian
populations within 48 to 72 hours

FOR MORE INFORMATION CONTACT US AT:

MURPHY MARINE SERVICES, INC.
One Hausel Road
Wilmington, DE 19801-5852

PENN WAREHOUSING & DISTRIBUTION, INC.  JH STEVEDORING

2147 South Columbus Blvd. 2147 South Columbus Blvd.
Philadelphia, PA 19148 Philadelphia, PA 19148

TEL: 215-218-3000 TEL: 215-218-3060 TEL: 302-571-4700

FAX: 215-218-3043 FAX: 215-218-3078 FAX: 302-571-4702

WEB: www.pennwarehousing.com WEB: www.jhstevedoring.com WEB: www.murphymarine.com
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UPM to Reduce Graphic Paper Capacity
in Europe by 580,000 Tonnes

UPM has announced plans to per-

manently reduce paper capacity in

Europe by a further 580,000 tonnes.

The capacity reductions are planned

to take place in Finland, Germany

and France.

UPM also has plans to streamline
its Paper Business Group and UPM’s
global functions.

In a written statement, UPM said,
“The continuing challenges in Eu-
ropean economy have significantly
impacted the consumption of pa-
per, exacerbating the effect of struc-
tural changes in paper end-uses
and resulting in further decline in
the demand of graphic papers in
Europe. High costs and significant
overcapacity continue to challenge
the industry operators in Europe.”

Apart from the aforementioned
plans, UPM started the year by per-
manently shutting down its Stracel
Mill in France, which had a produc-
tion capacity of 270,000 tonnes of
coated magazine paper. UPM since
has agreed to sell the mill to a joint
venture company, Blue Paper SAS.
The deal is expected to close in mid-
March.

UPM’s plans call for:

* a permanent closure of paper ma-
chine 3 at UPM Rauma mill in Fin-
land,

* a permanent closure of paper ma-
chine 4 at UPM Ettringen in Ger-
many,

¢ asale orother exit of UPM Docelles
mill in France, and

e subject to further analysis, stream-
lining in the Paper Business and
UPM’s global functions.

If all plans are implemented,
UPM'’s personnel would be reduced
by about 860 people. The plans
would affect several countries.

According to the plan, the Rauma
and Ettringen machine lines would

“...weneed to
adjust our
capacity to the
level of profit-
able customer
demand.”

— Jyrki Ovaska, President of the
UPM Paper Business Group

be permanently closed by the end
of first half of 2013. Both machines
are producing uncoated maga-
zine paper, in total 420,000 tonnes
annually.

In addition, the process for sell-
ing the UPM Docelles mill is un-
derway. The process will be given a
maximum of six months. Docelles is
producing uncoated 160,000 tpy of
woodfree papers.

Including UPM Stracel, the plans
are estimated to result in annual
fixed cost savings of EUR 90 million,
and one-time cash costs of EUR 100
million.

“The target of the planned ac-
tions is to ensure the efficient use
of UPM’s remaining capacity,” said
Jyrki Ovaska, President of the UPM
Paper Business Group.

“The paper machines targeted for
closure are either at the end of their
technical age, have limited product
flexibility or poor profitability. The
situation is very regrettable for the
personnel, however, in the overca-
pacity situation, we need to adjust
our capacity to the level of profitable
customer demand,” Ovaska said.

“Healthy cash flow is critical for
UPM and its employees. Therefore
UPM must take action to secure it.
Under these circumstances only the
most efficient and the most flexible
production lines and organizations
are competitive,” Ovaska concluded.

Twin Rivers Paper Company Expands its
Footprint in Specialty Packaging

Twin Rivers Paper Company, a lead-
er in lightweight specialty packag-
ing, label and publishing papers,
expands its footprint in the specialty
packaging market through the intro-
duction of Acadia® Extruding Base.
This uncoated, machine-finished
paper is ideal for polymer-extrusion
coating applications such as sugar
packets, salt and pepper packets,
flavor packets, freezer papers, and
dried soup pouches.

According to Twin Rivers, Aca-
dia Extruding Base offers optimal
strength, printability and runnabil-
ity for package designs. It main-
tains its stiffness and stability when

laminated to other substrates and is
optimized for converting and filling
efficiency. FDA compliant for direct
and indirect food contact, it is avail-
able in natural fiber and custom col-
or options.

“We are committed to broadening
our reach in the specialty packaging
markets,” says Dave Deger, Direc-
tor of Business Development and
Marketing. “Acadia Extruding Base
offers our customers a high per-
forming solution for their extrusion
coating applications backed up by
over 20 years of specialty packaging
expertise.”

15TH ANNI

VERSARY

THE FIRST
NAME IN

FIRST LINE

PAPER
SOLUTIONS
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INTERCONPAPER

Custom Precision Sheeting
Custom Slitting & Rewinding

Solultions for Sheetfed and Web Printing Paper
Solutions for Food and Industrial Packaging Paper

Private Label & Custom Packaging
Warehouse Distribution with Rail Capabilities

Gloss Text & Cover + SBS C1S & C2S + Newsprint + Hi-Brite + Offset
Bleached Kraft + Quillon + Colored Steak + Poly Coated + Wax + Brown Paper

SERVING TEXAS,
SURROUNDING STATES
AND MEXICO

B+B Christian Trevino
817.791.7359
christian@interconpaper.com

Roy Rodriguez
214.878.6664
roy@interconpaper.com

Jonas Bustos
469.446.1696
jonas@interconpaper.com

Intercon Paper
4541 Leston St.
Dallas, TX 75247

WWW.INTERCONPAPER.COM

Division of J.R. Rodriguez International Corporation
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Roosevelt
Paper
IS here

for you.

This week.
And every
week.

For over 80 years, Roosevelt Paper has
dedicated itself to the needs of our mill partners,
maintaining the highest standards of service
and integrity and building strong relationships
based on our performance. If you have job lots
to sell, see David Kosloff or Ted Kosloff
at the Fairmont, Suite 2001. Or, better still,
call David directly at 856-303-4202.

ROOSEVELT

PAPER COMPANY

One Roosevelt Drive Mount Laurel, NJ 08054
Mt. Laurel, NJ 800-523-3470 ¢ Chicago 800-323-1778
Cincinnati 800-354-9829

www.rooseveltpaper.com
Purchasing Fax: 856-642-1930

gchira@rooseveltpaper.com
Sales Fax: 856-642-1949/50

Domtar’s Dryden Mill Manager Jim Blight Earns
PAPTAC’s Mill Manager of the Year Award

Domtar said that
Jim Blight, General
Manager of Dom-
tar’s mill in Dryden,
' Ontario, was named
» ft} - Mill Manager of the
Year at the annual
PaperWeek Canada
industry conference in Montreal.

The award is given out by the Pulp
and Paper Technical Association
of Canada (PAPTAC) to recognize
outstanding leadership and perfor-
mance results in the Canadian pulp
and paper industry.

Blight has worked at the Dryden
Mill since 1998 and has been in the
General Manager role since 2007.

“Taking quantum leaps in produc-
tion capacity, cost structure, quality
and safety performance is always
the result of the hard work of many,
but it takes a leader to bring out the
best in people that allows these pos-
itive, sustainable results to happen,”

)\

Jim Blight

noted Martin Lorrion, Domtar’s
Vice-President of Manufacturing.
“We’re rightfully proud of Jim and
what he’s been able to accomplish
with a strong team in Dryden.”

“We’re rightfully proud of
Jim and what he’s been able
to accomplish with a strong

team in Dryden.”

— Martin Lorrion, Domtar’s Vice
President of Manufacturing.

“I need to share this professional
honor with my colleagues here at
the mill,” said Blight. “We’ve had to
make some difficult but necessary
changes over the recent years to re-
position ourselves for the changing
global markets. We’re now a safer,
more competitive operation thanks
to many people making a sustained,
collective effort over a long period
of time.”

CPI Launches Booklet “Paper Myths
and Facts: A Balanced View”

UK-based Confederation of Paper

Industries (CPI) has launched a new

booklet titled “Paper Myths and

Facts: A Balanced View,” which ad-

dresses and dispels many common

misconceptions about the paper in-
dustry.

“The booklet provides a factual
and balanced view of the UK Paper
Industry whilst promoting paper as
a sustainable, renewable choice,”
CPI said in a statement.

CPI points out that paper is made
from a natural, renewable and sus-
tainable resource and boasts the
highest recycling rate of any material
in the UK, but environmental issues
related to paper are still a source of
numerous misconceptions. Many
of these myths are addressed in the
booklet including:

e The Paper Industry destroys
forests

e Paper production damages the
environment

* We use too much packaging

* Modern Technology will replace
paper

e The Paper Industry is ‘old-fash-
ioned’

The Paper Industry has a good sto-
ry to tell and some impressive statis-
tics and research support the facts:

e Europe’s forests are increasing in
size — by an area equivalent to 1.5
million football pitches every year
and over 70% of the fibres used to

make paper in the UK come from
paper collected for recycling.

* UK Papermaking has reduced to-
tal energy use by 34% per tonne of
paper made.

e The corrugated sector is vitally
important to manufacturing, pro-
tecting around 75% of the UK’s
packaged goods in transit.

* Over 80% of all corrugated pack-
aging is subsequently collected for
recycling.

e Thanks to investment in lower
carbon energy, annual emissions
of fossil carbon have been reduced
by 1.6m tonnes or 42%.

e The Paper Industry works con-
tinuously to optimise its processes
and is already the biggest single
user and producer of bio-energy
in Europe.

David Workman, CPI Director
General said, “Paper is a very ver-
satile material — and uniquely re-
newable. However, it is surrounded
by myths which this booklet is de-
signed to explore. Hopefully those
that read it will be better informed
about a material which not only has
a proud and lengthy pedigree but
is one of those materials which will
play an important part in society for
many years to come.”

Further details and an order form
to request hard copies of the booklet
are available on the CPI website at:
www.paper.org.uk/mythsandfacts.



NEKOOSA MISSION

Wiats New ..

+ A broad range of products compatible for offset, dry toner/
laser and HP Indigo printing.

« CARBONLESS
« SYNTHETIC SUBSTRATES

« PRESSURE SENSITIVE FILMS

« MAGNETIC PAPER

+ Aqueous coating capabilities available for new product
development, scale up or turn key manufacturing

« TWO STATION AQUEOUS COATER

* 110" PAPER WIDTH

« UP TO 23,000 TONS PER YEAR CAPACITY

+ Converting options to meet your needs:
- CUT AND EUROPEAN SIZES AVAILABLE

« PRECISION SHEETING

« UNCOATED AND COATED PAPER, SYNTHETIC AND PRESSURE SENSITIVE SUBSTRATES

+ Access to Nekoosa’s network of 250 distribution partners.

NEKOOSA VALUES
* Kstzo#/u/
* CARING

* HONEST

* APPRECIATIVE
* _Accountsble
* DISCIPLINED

* PERSISTENT

* RESULTS

* Ditterent

* ENERGETIC

* INNOVATIVE

* ENGAGED

Interested’

JOHN DANIO
Executive Vice President of Marketing
841 Market St., Nekoosa, WI 54457

612.803.3934
jdanio@ncpedge.com

nekoosa

COATED PRODUCTS®

800.826.4886
841 MARKET ST., NEKOOSA, WI

FLER(MTube



PAGE 12

PAPER2013 CONVENTION DAILY

MARCH 17, 2013

AJ. SCHRAFEL

. PAPER CORPORATION
1800-PAPER-BD www.schrafelpaper.com

For over 72 years A.J. Schrafel Paper Corp. has been a key player in the
paperboard market. We carry a comprehensive inventory of Chipboard, Clay
Coated News, Solid Bleached Sulfate as well as specialty items like Blister Pak
and Poly Coated board. If it is used to make folding cartons or setup boxes, you
can get it from Schrafel Paper. If you have over runs or job lots to sell, or would
like to start a stocking program, call us to setup a time to speak.

Floral Park, NY — West Haven, CT Email: info@schrafelpaper.com

u
() LlnGOIn 50 Katahdin Avenue, Post Office Box 490, Lincoln, Maine 04457

PAPER ana TISSUE Tel. (207) 794-3200 - Fax (207) 794-3964 - Web www.Ipt.com

Tissue

e Largest, independent, non-converting,
Supplier of parent rolls

Paper

¢ Business Reply Card, Direct Mail
Printing & Converting Papers

¢ High Yield Index, Vellum Bristol,
Filing Bristols

¢ 100% Virgin — Premium Napkin
and Towel

e New — Custom Color Matching on ¢ Specialty White, Mid-tone, Deep Colored
full line of products Tissue

e New — Custom Finishes — Laser Papers
and Base-stocks

e Largest producer of Value-Added Deep
Dyed Tissue

During Paper 2013, please visit us in Suite 3411 in the Swissotel.
Contact: Cash Cappel (413) 335-0010  Jim Malone (315) 796-7390

MONDAY, MARCH 18, 4:00PM — 5:30PM (suites closed)

INDUSTRY LEADERSHIP SESSION

International Ballroom, Fairmont Chicago, Millennium Park (2nd level)

moderator: Donna Harman, President and CEO, AF&PA
sponsored by: /}
Domtar

panelists:

George Martin, President and CEO, NewPage Corporation

Jussi Pesonen, President and CEO, UPM

David Scheible, President and CEO, Graphic Packaging International, Inc.
Alexander Toeldte, President and CEO, Boise Inc.

Ken Wallach, Chairman and CEO, Central National-Gottesman Inc.

Seaman Paper — Making it in Massachusetts

Seaman Paper Company has been
doing just that since 1946. Today the
mill operates two paper machines
producing up to 100 tons per day
supplying lightweight specialty pa-
pers for retail packaging, consumer
products, foodservice, flexible pack-
aging and industrial markets. The
company services global markets
with distribution in Europe and
manufacturing in Asia and offices in
Hong Kong.

Making it in Massachusetts is sup-
ported through strategic investments
in the operations over the years. Sea-
man Paper continues to develop
sustainability initiatives consistent
with the best interests of its employ-
ees, community and customers. For
example, 1,500,000 gallons of foreign
oil were replaced by 23,000 tons of
domestically produced Biomass.
Two Hurst wood-fired boilers are
operating on 100% biomass energy
derived from wood waste, providing
the company with steam. Biomass
fuel reduces Nox emissions by 30%,
SO2 emissions by 98% and is consid-
ered greenhouse neutral.

Backpressure steam turbines are
also used to generate electricity, a
cogeneration process that uses less
fuel and produces less pollution.
Seaman Energy LLC was also re-

WHERE THE INDUSTRY MEETS
MARCH 17-19 CHICAGO

PASSPORT
to opportunities

(left to right) Martin, Pesonen, Scheible, Toeldte, Wallach

This session open to Paper2013 Full Access Pass holders only.

cently formed to convert landfill gas
from the local community landfill
to run engines and generators into
electricity to supply the local distri-
bution grid.

Seaman Paper continues to
develop sustainability initiatives
consistent with the best
interests of its employees,
community and customers.

Supporting this commitment to
sustainability and the environment,
Seaman produces paper from re-
cycled fiber and pulp substitutes
including both pre and post-con-
sumer sources and elemental chlo-
rine free pulps. The company is cer-
tified by the Sustainable Forestry
Initiative (SFI), the Program for the
Endorsement of Forest Certifica-
tion schemes (PEFC), and the Forest
Stewardship Council (FSC), and is
dedicated to promoting responsible
forest management through the use
of pulp and secondary fibers from
responsibly sourced forest products.

For more information visit: www.
seamanpaper.com.

Norkol, Inc.’ Pennsylvania
Office Expands in Export
Market

Norkol, Inc. an-
nounced that the
company has expe-
rienced significant
growth in offshore
markets, in part
due to its favorable
proximity to ship-
ping ports in the region.

“The location of our Delaware
plant, with its proximity to the ports
of Philadelphia, New York and Bal-
timore, has allowed the company
to move product out of domestic
markets,” said Michael Doherty,
Norkol, Inc. Vice President of East
Coast Sales. “This not only helps
our mills, but also provides value
added product to our customers in
The Americas.”

Doherty noted that Norkol has
expanded the number of grades
it handles, much to the benefit of
customers. “When the sales office
opened in 2005, we were moving
commodity grades such as LWC
and CFS, but in the past two years,
we have expanded our grades to
include flexible packaging special-
ties as well as pressure sensitive and
thermal transfer.”

Norkol, Inc. and Michael Doherty
will be headquartered in the Hyatt
during Paper2013.

Michael Doherty



MARCH 17, 2013

PAPER2013 CONVENTION DAILY

PAGE 13

NPTA Alliance Unveils 2013 Strategic Initiatives

“Our primary focus will be on facilitating the flow of
information and education between paper merchants,
printers, and print and paper buyers that drive
efficiencies, and create learning opportunities.”

— Kevin Gammonley, CEO, NPTA

The NPTA Alliance Board of Direc-
tors recently adopted a strategic
plan for 2013-2015 and revised mis-
sion statement. NPTA’s mission is
to actively support the success of
member firms through the delivery
of networking, education, advoca-
cy and industry trends focused on
the health of the paper distribution
channel, which reflects a focus on
paper merchants and mill partners
as the sole membership base.

In support of this three-year plan
and updated mission, NPTA has ad-
opted revised strategic objectives
that include:

* Offering stimulating networking
events which unite current mem-
bers and attract new members.

* Providing year-round, cost-effec-
tive educational and training op-
portunities for member firms and
their customers.

* Supporting advocacy efforts on
behalf of the paper and print in-
dustries.

* Serving as a unique and relevant
resource for industry data and
trends that impact member firms.

“Following extensive market re-
search efforts, strategic planning
sessions and the evaluation of our
resources, the NPTA Board has de-
vised strategic objectives and priori-
ties for the next three years to foster
growth within the organization and
its member firms,” said NPTA CEO
Kevin Gammonley.

“Our primary focus will be on fa-
cilitating the flow of information
and education between paper mer-
chants, printers, and print and pa-
per buyers that drive efficiencies,
and create learning opportunities,”
Gammonley said.

In 2013, NPTA’s strategic priorities
will include:

e Partner with the printer commu-
nity — NPTA will reach out to the
printer community to address
value chain issues and opportuni-
ties between mills, merchants and

printers. These include reducing
costs, waste and redundancies in
the channel, as well as addressing
end-user perceptions about paper.
e Partner with the European paper
merchant community — NPTA will
investigate and facilitate oppor-
tunities for the exchange of ideas,
solutions and trend analysis be-
tween its members and the Euro-

pean paper merchant community.
* Focus on paper and print buyers
— NPTA will investigate oppor-
tunities to help NPTA members
increase understanding of and
build relationships with a younger
demographic of paper and print
buyers.
For more information on NPTA,
visit www.goNPTA.com.

Streco Fibres Continues to
Expand of Global Reach

Over the past several years, Streco
Fibres has expanded its footprint
internationally, especially focusing
on new and emerging markets. The
company has built business rela-
tions throughout South America,
Asia and the Middle East.

To keep up with its global growth,
Streco is pleased to announce that
Angelica Campomanes has joined
the company as a new paper trader.
Campomanes will be responsible
for locating new sources of supply
as well as potential international
customers. In addition, she will
work with paper mills to book
orders for their machines, as well as
working with international convert-
ers on developing new sources and

favorable terms.

A native of Spain, Campomanes
specializes in international mar-
keting and linguistics, and is fluent
in Spanish and Italian and conver-
sational French. She is a graduate
of the University of Virginia and
earned an MBA from Old Dominion
Graduate School.

Streco Fibres invites domestic
and international mills, converters
and agents to explore opportunities
during Paper2013 with John Stre-
litz, Ken Johson, Pat Edwards, Ryan
Henry, Mike White, Mike Plunkett
and Angelica Campomanes. All rep-
resentatives are available for meet-
ings at Fairmont.

N\

N
As Deeply Rooted as the Products We Sell.

Celebrating over 21 | years as one of the world's leading sales and marketing organizations
focusing on the global forest industry.

Ekman Incorporated - 1802

- Thomas Edison Demonstrates the Light Bulb - 1879

| ' Ekman expands Asian Presence through
Acquisition of KWOK FUNG - 201 |
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-

Ekman opens Moscow
office - 2010

Ekman celebrates 21 | years - 2013
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PACKAGING & PAPER | RECOVERED MATERIALS

N Ekman

www.ekmangroup. com

BIO ENERGY

EKMAN & CO. INC
8750 NV 36th Street, Suite 400
Miami, FL 33178
Office Direct: 305-579-1200
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EKMAN RECYCLING
1608 Route 88 West, Suite 301
Brick, N] 08724
Office Direct: 732-202-9500
Fax:732-202-9517
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Smurfit Kappa Completes Acquisition of Orange County Container

Smurfit Kappa Group plc (SKG) re-
cently completed the acquisition of
Orange County Container Group
for a total cash consideration of
US$340 million (about EUR 260
million).

SKG noted that the deal is subject
to customary post completion price

BACON LAYOUT
SILICONE PAN LINER
GLASSINE

Contact [-i;tjun-:':m{ Radcliff
( .'r.‘||[‘|||c'|1h.' number: 817 773 8290
-

f @copamex

W 'I]'I:'I IMEXUSA

EPRO-CON

We are the premier converting and logistics
partner for the North American paper industry.

adjustments.

The $340 million cash consider-
ation is being funded from the SKG’s
existing cash resources.

Orange County Container, which
will form part of the SKG’s Latin
America segment, is a corrugated
and containerboard manufacturer
with operations predominantly in
Northern Mexico and two packag-
ing facilities in the southern United
States.

The deal includes:
* 8 main packaging facilities in
Mexico comprising 2 box plants,

3 sheet plants and 3 fulfillment
centers

e 7 distribution centers in Mexico

* 2,800 employees (2,000 in Mexico;
800 in the United States)

* 2 packaging facilities in the south-
ern part of the United States com-
prising 1 box and 1 sheet plant

* A 290,000 tonne recycled contain-
erboard mill in the southern part
of the United States

* A substantial US based recovered
paper collection system

“We are very pleased to announce
the completion of the acquisition of

Orange County Container Group,”
said Gary McGann, CEO of Smurfit
Kappa Group. “This acquisition is
fully consistent with our declared
growth strategy, complements our
existing Mexican business and in-
creases our exposure to a demo-
graphically attractive and rapidly
growing region.

“Our focus now is on the effec-
tive integration of our businesses in
the region which gives us an excit-
ing platform to continue to provide
creative packaging solutions to both
current and prospective custom-
ers,” McGann added.

Cascades Adds Lighter Paper to Its Rolland Enviro100 Satin Offerings

Cascades Fine Papers Group an-
nounced that it has expanded its
100% recycled papers offering. The
Rolland Enviro100™ Satin now al-
lows customers to choose a lighter
paper for their print projects with
the addition of the 50 Ib. Text.

“With increasing pressure in the
market for paper with a lighter ba-
sis weight, Cascades decided to in-
novate and put in the capital invest-
ments required to manufacture a
lighter paper that meets demand,”
said Normand Champagne, General
Sales Director, Security Papers, De-
velopment and Marketing.

This new lighter paper is especial-

ly designed for brochures, maga-
zines, annual report or can be used
on any high-end document with
colorful visuals.

According to Cascades, Rolland
Envirol00 Satin is the best choice
for projects that require precision
details. Its satin finish provides print
quality attributes of a coated matte
paper with the rich tactile feel and
dazzling visuals.

Rolland Enviro100 Satin features a
unique feel that is silky and smooth.
In addition, true to its environmen-
tal nature, it is EcoLogo, Processed
Chlorine Free and FSC certified, as
well as manufactured with locally

PAPER CONVERTING AND WEB SALES PROFESSIONALS

This new lighter paper is
especially designed for
brochures, magazines,

annual report or can be used
on any high-end document
with colorful visuals.

sourced and renewable biogas en-
ergy. It's a high-quality paper that
does not compromise on the envi-
ronmental attributes.

“It was important for us to respect
the environmental attributes and
product specifications, as they de-
fine the Rolland Enviro100 Satin,”
Champagne said.

Tell us what you need:

Freight consolidation? Surge capacity?
Outsourcing? JIT? Make orders? We’'ll
find a way to get it done. In fact, we can

bring all sorts of innovative solutions to

the table because we understand this

industry inside and out. Our company was

And most of our staff previously worked

for paper mills or printers. So we know

paper. We know converting. And we know

how to make a big impression on your

business and your bottom line.

So visit us at pro-con.net
or call 800-637-7310 today.

CORPORATE HEADQUARTERS
2430 East Glendale Avenue

Appleton, Wisconsin 54911

WISCONSIN e PENNSYLVANIA e CALIFORNIA
VIRGINIA « MINNESOTA
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Case Paper Announces Free ‘Paper Pro’ App

Case Paper believes an educated
customer is a more satisfied cus-
tomer. The 70-year-old paper sup-
plier and converter sees great value
in anticipating its customers’ needs,
and providing accurate answers.
Now there’s a free app for that —
Paper Pro.

Paper Pro is a handy, everyday tool
for printers, suppliers, and packag-
ing professionals that need to spec
orders, price out options, or calcu-
late quantities or weights. Only a few
finger taps separate you from the in-
formation you need when you’re on
the front lines of a printing or pack-
aging project.

“We made all the Paper Pro calcu-
lations truly dynamic, so there are
multiple ways to use the app,” says
Simon Schaffer, Chief Marketing Of-
ficer at Case Paper. For instance, you
can use the Roll Weight calculator
straightforward to determine the roll
weight of one of 11 different papers
from their Roll Width, Core Diam-
eter, and Roll Diameter. Or you can
use it in reverse to calculate the Roll
Width by inputting the weight and
diameter measurements you have.

With Paper Pro, you can even look
at the formula for each calculator by
hitting the “info” button. You can
also copy the complete calculation

results for later use, or email the
results to a client or customer right
from the app. And if you're switch-
ing between apps and don’t shut
down the app completely, Paper Pro
holds the results of the last calcula-
tion you made in each calculator,
justin case.

Paper Pro is free to install, is ad-
free, and includes five easy-to-use
tabs. For example, the Paper Calcu-
lators tab has eight options in three
categories: Sheet Calculators, Roll
Calculators, and Price Calculators;
the Converters tab provides quick
and easy conversions of common
denominations of weights, lengths,
and areas used in print production
and procurement, as well as a Mil
(pt.) vs. Micron conversion calcula-
tor; and the Tables tab provides 14
tables, slide-rule style, for easy pa-
per measurement equivalency com-
parisons.

All of these same tools have been
offered for years on the Case Paper
website (www.casepaper.com). The
purpose of the Paper Pro app is to
provide quick answers to everyday
paper sourcing questions with the
mobile tools of today — and mini-
mal finger taps. “Usability was the
key driver,” Schaffer adds. “It was
everything.”

Hexacomb to Open Second Manufacturing

Plant in Mexico

Hexacomb said that it will open a
new manufacturing facility in cen-
tral Mexico.

The company will be locating its
new plant in the state of Querétaro
and expects it to be operational in
the third quarter of 2013.

The facility will manufacture Hex-
acomb’s full line of paper-based
honeycomb protective packaging
products, including sheets, runners,
edge and corner protectors.

“Due to the sizeable demand in
Mexico for Hexacomb products, we
are adding a second manufactur-
ing facility there,” said Scott Daniel,
President of Hexacomb.

“Today, we supply many custom-
ers in central Mexico from our Mon-
terrey facility, which is located in
the northeastern part of the coun-
try. Over the next year, we expect
to grow our business in the central
region even further, which is driving
the need for additional manufactur-
ing capacity in the Querétaro area,”
Daniel said.

Hexacomb, a Boise company, is
a leading supplier of paper-based
protective packaging and display
boards. The company has nine man-
ufacturing plants in North America
and three in Europe.

von Drehle Acquires Mississippi River Pulp

and Paper Natchez Site

von Drehle Corporation said that it
has purchased Mississippi River Pulp
and Paper in Natchez, Mississippi.

Terms of the deal were not dis-
closed.

In a written statement, von Dreh-
le said, “This acquisition provides
the necessary de-inking and facility
space for future mill and converting
expansion.”

von Drehle noted that it intends to
maintain the site’s current produc-
tion capabilities.

“We believe the people, commu-
nity, and state are a good fit for von
Drehle and we appreciate their sup-
port throughout this process,” said
Randy Bergman, COO of von Drehle
Corporation.

Founded in 1974, the von Dreh-
le Corporation is a privately held
company headquartered in Hicko-
ry, North Carolina, that manufac-
tures Towel, Tissue and Dispenser
products for the Away-from-Home
market.

NORKOL

Our Solutions Look Good On Paper

Northlake Newark, DE
(708) 531-1000 (302) 283-1080
Mesquite Memphis

(972) 329-6815 (901) 366-5234
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Chad Pilling
Attending Paper2013

Cell: 267-566-0206
pillingc@jmsearch.com
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Leaders in Executive Search

Serving the Paper Industry Since 1980
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Lighter s Better

Finely engineered paper that is:

Better for ‘

the environment

e |ower carbon footprint
without sacrificing
performance

Better for
your bottom line
e |mproved margins

through higher yields
® [ower overhead

Better for
your customers
Engineered to your performance needs:
o Wet strength
e Controlled porosity
e \Water-, grease-, or
flame-resistant, and more!
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Making Paper Perform® Since 1919
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Wausau Paper Introduces New
Eco Select Pan Liner

Wausau Paper is proud to announce
the latest innovation to its family
of Eco Select® baking papers, Eco
Select HYTM Pan liner. This un-
bleached fiber product provides a
12.5% yield improvement over tra-
ditional pan liners which results in
source reduction, improved pro-
ductivity and lower total cost. In ad-
dition, Eco Select HYTM pan liner
is Forest Stewardship Council and
Kosher certified, and qualifies for
Pareve for Passover.

“We developed this new product
to meet the needs of both brand
owners and consumers to provide
solutions that deliver improved sus-
tainability and lower cost,” said Bob
Frazier, Director-Food Sector.

“Our Eco Select HYTM delivers the
same superior performance the mar-

ket has come to expect from Wausau
Paper’s ProRedi line of products,
while meeting the increasing mar-
ket expectations for eco-sensitive
solutions. This unique combination
of benefits is made possible by our
unmatched manufacturing capa-
bilities and proprietary, internally
produced fiber,” Frazier added.

Wausau Paper noted that it has the
only commercially-available pan
liners manufactured in the United
States. Eco Select HYTM is available
exclusively through Wausau Paper’s
Preferred Converter Partners.

Wausau Paper produces and mar-
kets specialty papers for industrial,
commercial and consumer end
markets as well as a complete line of
away-from-home towel and tissue
products.

Intercon Paper Offers First Line

Paper Solutions

Intercon Paper is a family-owned
business that was established in
1998 by its current president Roy
Rodriguez. The company’s facility is
located in Dallas and services Texas,
surrounding states and Mexico and
Rodriguez wants people to know ex-
actly what his company does.

“Most people in the industry have
gotten to know us more in recent
years, but there is a large miscon-
ception as to who we are and what
we do,” says Roy Rodriguez. “When
the Intercon Paper name is brought
up, there are people in the indus-
try that think of us as a job lot con-
verter. For us the job lot business is
a very small portion of our business.
Most of the product we handle is all
first line making tons,” Rodriguez
explains.

“The job lot paper that we do buy
usually goes to our packaging appli-

cations or to our export markets,” he
adds.

“It has taken a long time to build a
solid supply line and the converting
facility that I originally envisioned.
When the Intercon Paper name
comes up, I want people to think
quality, service, competitive pric-
ing, and consistency,” Rodriguez
said. “We take a lot of pride in be-
ing able to offer all of the above. It
is not always easy, but we try to be
as accommodating to most business
opportunities. One of our strategies
is to continue find ways to improve
the business model and I finally feel
that we have the paper grades and
converting capacity to be a major
play to the market.”

For more information about Inter-
con Paper, please visit: www.inter-
conpaper.com.

Ekman to Represent Ziegler Papier in
Turkey and Australia

Switzerland’s Ziegler Papier AG, a
producer of high quality woodfree
fine papers and specialty papers,
said that it is expanding sales in Tur-
key and Australia as part of a plan
to increase market share and make
changes in its sales organization.

According to Ziegler, Mrs. Betul
Temeltas from Ekman Turkey and
Mr. David Bodin from Ekman Aus-
tralia will represent Ziegler in their
respective countries. Both have ex-
tensive trading experiences in the
paper sector, Ziegler said.

Ziegler Papier is headquartered in

Grellingen, Switzerland and oper-
ates a paper mill with some 182 em-
ployees. The mill has one paper ma-
chine (PM3) which produces about
72,000 tonnes per year and has a
wire width of 331 cm. PM3 produces
papers with weight ranges from 40
to 400 gsm. Quality standards are as-
sured by ISO 9001:2008 and environ-
mental control by ISO 14001:2004;
FSC SQS-COC-024310, while health
protection and workplace safety are
certified in compliance with OHSAS
18001:2007.
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Graphic Packaging Completes Acquisitions of Contego Packaging and A&R Carton

Graphic Packaging Holding Com-
pany (GPK) in early-January com-
pleted the acquisitions of Contego
Packaging Holdings, Ltd., a leading
food and consumer products pack-
aging company based in the United
Kingdom, and A&R Carton Holding
B.V., which is A&R’s European beer
and beverage packaging business.

The combination of
Graphic Packaging’s European
packaging business with these

two acquisitions will create
one of Europe’s largest
folding carton businesses.

The combination of Graphic
Packaging’s European packaging
business with these two acquisi-
tions will create one of Europe’s
largest folding carton businesses,

GPK said in a statement.

Contego Packaging

Graphic Packaging bought Con-
tego Packaging for approximately
GBP 71 million in cash and assumes
about GBP 10 million in other net
liabilities.

Contego Cartons operates three
folding carton facilities that con-
vert approximately 150,000 tons of
paperboard annually into folding
cartons for the food and consumer
product industries. Two of Contego
Carton’s facilities are located in the
United Kingdom while the third fa-
cility is in the Netherlands.

A&R Carton Holding

Graphic Packaging acquired A&R
Carton’s Beer and Beverage packag-
ing business for about EUR 19 mil-
lion in cash and assumes approxi-

IPST Doctoral Student Explores Process to Convert
Lignin into Gasoline-compatible Liquid Fuel

More than
50 million
tons of
lignin are
produced
in the pa-
per indus-
try each
year with
98% of it

Wei Mu burned for
energy, according to IPST (Institute
of Paper Science and Technology)
doctoral student Wei Mu.

Today, Wei is exploring other val-
ue-added opportunities for lignin,
including the catalytic conversion of
lignin into gasoline-compatible lig-
uid fuel.

Wei, who entered the doctoral pro-
gram in Chemical and Biomolecular
Engineering on an IPST Paper Sci-
ence and Engineering Fellowship, is
supervised by Professor Yulin Deng
of IPST and the School of Chemical
and Biomolecular Engineering. Wei
plans to graduate with his PhD in
December 2013.

Wei's research employs a two-step
conversion of lignin into a liquid
transportation fuel. The first step is
pyrolysis, which decomposes lignin
into smaller molecules. Step two
is upgrading, which increases the
hydrogen amount and partially re-
moves oxygen. The upgrading step
requires robust and active catalysts.
His research focuses on the catalyst
synthesis step and reaction kinetics
modeling.

Wei's research has captured inter-
national attention, most recently at
the International Conference of Bio-

engineering and Technology (ICBT)
in Nanjing, China. He presented
two papers at ICBT: “Lignin Pyrol-
ysis Components and Upgrading
— Technology Review,” by Mei Wu
and Professor Yulin Deng (ChBE);
and “Catalytic Hydrodeoxygenation
of Pyrolysis Oil Derived from Lig-
nin,” by Mei Wu, Haoxi Ben, Profes-
sor Yulin Deng (ChBE), and Profes-
sor Art Ragauskas (Chem).

Wei Mu’s research employs
a two-step conversion of
lignin into a liquid

transportation fuel.

After his return, he participated in
the Annual Meeting of the American
Institute of Chemical Engineers in
Pittsburgh, Pennsylvania, where he
also presented two papers: “Cata-
lytic Hydrodeoxygenation of Pyroly-
sis Oil Derived from Lignin,” by Mei
Wu, Haoxi Ben, Professor Yulin Deng
(ChBE), and Professor Art Ragaus-
kas (Chem); and “ANOVA Study of
Reaction Condition Effect on Hy-
drodeoxygenation,” by Wei Mu and
Professor Yulin Deng (ChBE).

As part of his master’s work in Pa-
per Science and Chemical Engineer-
ing at Miami University in Ohio, Wei
conducted research at the Argonne
National Laboratories in Illinois, to
synthesize new materials for semi-
conductors using layers. He has in-
dustry experience with the Hercules
Paper Division and Hercules Paper
Technologies and Ventures in Chi-
na, prior to earning his master’s de-
gree and coming to Georgia Tech for
his PhD.

mately EUR 7 million in other net
liabilities. The A&R Beer and Bev-
erage packaging business includes
two manufacturing facilities that
convert approximately 30,000 tons
of paperboard annually. The folding
carton facilities are located in the

Netherlands and Germany.

The two acquisitions provide state
of the art web and sheet-fed con-
verting assets creating a manufac-
turing platform in Europe similar
to Graphic Packaging’s U.S. opera-
tions, GPK said.

Boise Appoints Judy Lassa as
Executive Vice President and COO

Boise Inc. has appointed Judy
Lassa as Executive Vice President
and Chief Operating Officer of the
company. Lassa takes over for Bob
Warren, who requested a non-offi-
cer role within the company.

Lassa began her 30-year career
with Boise at the St. Helens, Ore-
gon, mill as a process engineer af-
ter graduating from the University
of Wisconsin-Stevens Point with
a bachelor’s degree in paper sci-
ence and engineering. She moved
to the Vancouver, Washington, mill
in 1986 and then to the Portland,

Oregon, office as marketing services
manager.

In 1991, Lassa became pulp mill/
wood yard superintendent at DeRid-
der, Louisiana, and in 1994 returned
to the Vancouver mill as paper op-
erations manager. After working in a
variety of operational and marketing
roles, she moved to Boise as general
manager of the packaging business
in 1997.

Lassa became an officer in 2000
and senior vice president of the
paper business in 2010.
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MWV Study Says Fewer Than 20 Percent of
U.S. Consumers “Very Satisfied” with Packaging

MeadWestvaco has launched its
inaugural consumer satisfaction
study, “Packaging Matters.” The
study explores the role of packaging
in product satisfaction as consum-
ers purchase, transport, use and dis-
pose of products across 10 different
categories. The results suggest that
packaging satisfaction can have a
significant impact on purchase in-
tent and repeat purchase, and that
there is a low level of satisfaction
overall, especially once consumers
leave the store and rely on the struc-
tural or functional features of the
package at home or on-the-go.

The study clearly shows that when
it comes to purchase intent and
product satisfaction, packaging
does matter. A majority of consum-
ers will sometimes buy a product off
the shelf without prior knowledge
of it (64 percent) and rarely use mo-
bile devices to research a product
while shopping (72 percent). While
quality (85 percent) and price (67
percent) are the most important fac-
tors contributing to overall product
satisfaction, consumers report little
variance in importance between a
product’s brand (12 percent) and
packaging (10 percent).

Despite the importance of packag-
ing, there is a clear opportunity for
improvement: Fewer than 20 per-
cent of U.S. consumers report they
are “very satisfied” with product
packaging, with the least amount
of satisfaction from carry-out food
containers and beauty care product
packaging.

“The research further proves that
packaging is one of the most power-
ful tools in the marketing commu-
nications mix, but as it stands now,
packaging does not delight consum-
ers,” said Brian Richard, director,
Consumer & Customer Insights,
MWV. “Brands should view the cur-
rent gap in satisfaction as an op-
portunity to make improvements to
their packaging by focusing on what
matters most to consumers.”

Packaging satisfaction ends on
the shelf

The study identified “satisfaction
gaps:” the importance of different
packaging attributes compared to
their perceived performance. Of the
15 packaging attributes studied, only
a small percentage of consumers
ranked shelf appeal, or the product’s
“attractiveness” and “distinctive-
ness,” as "very important” features
to their satisfaction (6 percent and 10
percent, respectively). However, this
is where brands were performing
best, with performance exceeding
importance. While brands are gener-

ally pleasing consumers during the
shopping experience, satisfaction
drops dramatically when product
packaging is relied upon for trans-
port and storage and then when the
product is used and reused.

The largest satisfaction gaps
across categories all relate to the
structural features or functionality
of the packaging. In terms of impor-
tance, consumers want packaging
that protects from breaking or spill-
ing (74 percent), maintains product
integrity (72 percent) and gets the
entire product out of the package
(66 percent).

“Packaging satisfaction decreas-
es significantly after consumers
leave the store, at all touch points
along the product lifecycle, such as
transporting, storing and using the
product. This is a huge missed op-
portunity for brands,” said Steve
Kazanjian, vice president, Global
Creative, MWV. “Structural features
of the packaging should be viewed
as the most critical area for brands
to make improvements to drive con-
sumer satisfaction.”

“Packaging that lives up to the
brand promise of its marketing
communications holds the most po-
tential for repeat purchase,” Kazan-
jian added. “As more retail migrates
online, consumers are interacting
less with brick-and-mortar chan-
nels. A disappointed consumer can
switch brands with one click, so the
role of packaging is increasingly an
important vehicle for brand owners
to connect with their consumers at
touch points throughout the prod-
uct’s lifecycle.”

Packaging satisfaction varies
across demographics

Results of “Packaging Matters” re-
veal a significant variance across a
variety of demographics and catego-
ries. For example:

e Consumers ages 18-24 are most
satisfied with packaging (22 per-
cent)

e Middle-class consumers are the
least satisfied with packaging (17
percent)

e Consumers are most satisfied with

carbonated soft drink packaging
(24 percent) and least satisfied with
carry-out packaging (11 percent)
“Packaging Matters: Packaging
Satisfaction Study” was commis-
sioned by MWV and studied the
shopping habits and consumers
satisfaction with packaging from
store shelf to transport, storage, use
and disposal of 3,000 U.S. consum-
ers. For full study results, visit mwv.
com/packagingmatters.
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Mohawk Names Diane O’Connor as
Dlrector of Public Relations

Mohawk has named
Diane O’Connor to
the newly created
position of Director
of Public Relations.
In the new position,
O’Connor will over-
see the company’s public relations
initiatives, including internal and
external communications, and will
report to Bart Robinson, Mohawk’s
Vice President, Marketing.

“As Mohawk continues to inno-
vate, we're committed to building
strategic partnerships and commu-
nicating new and exciting products
and services to various audiences.
Diane’s public relations and mar-
keting experience will be an asset
as we create new opportunities and

Diane O’Connor

evolve the way in which we commu-
nicate with press, and with our part-
ners in the paper, printing, digital,
design, and photo industries,” says
Robinson.

O’Connor has nearly 20 years
of experience in public relations,
marketing and communications.
She began her career in journalism
at CBS News in New York City and
most recently held the position of
Marketing Communications Man-
ager at PrimalLoft, where she man-
aged the company’s marketing and
public relations programs.

O’Connor is a graduate of the State
University of New York at Oneonta,
and serves on the board of the Public
Relations Society of America (PRSA),
Capital Region Chapter.

Stora Enso to Permanently Shut Down
Two Newsprint Machines in Sweden

Stora Enso in February announced
plans to permanently shut down two
newsprint machines in Sweden dur-
ing the second quarter of this year.
The two newsprint machines
— both in Sweden — are: PM 2 at
Hylte Mill with an annual capac-
ity of 205,000 tonnes and PM 11 at
Kvarnsveden Mill in Sweden with an
annual capacity of 270,000 tonnes.

The profitability improvement
actions are planned to reduce
annual costs by EUR 54 million
and reduce the number of
employees by approximately
600 altogether.

Both machine shut downs are
planned for the second quarter of
2013 and represent 3.4% of Europe-

Fox Converting Offers
Custom Converting

Fox Converting announced that it
recently expanded its buildings and
added new machinery, resulting in
additional capacity.

The company provides high qual-
ity roll to roll coating, flexo printing,
laminating, sheeting, printed paper
and foil bag manufacturing, and
process development. Fox works in
many different fields, such as medi-
cal, dental, food service, digital pa-
per, and consumer products.

In addition, Fox Converting has
years of experience with a variety of
substrates, such as paper, film, foil,
non-wovens, tissue, and board.

For further information about
Fox Converting, please visit the
company’s website at: www.fox
converting.com.

an newsprint capacity.

Stora Enso said the profitability
improvement actions are planned
to reduce annual costs by EUR 54
million and reduce the number of
employees by approximately 600 al-
together.

Stora Enso’s CEOQ, Jouko Karvinen,
within his comments on the com-
pany’s fourth quarter earnings, said,
“The darker side of our news [Feb.
5] is that the decline in consumer
demand in paper-based media in
Europe has continued in the fourth
quarter. Whereas the structural
trend in total paper demand has
been about -5% per year since 2007,
we now read the demand in the two
largest media-driven segments,
newsprint and coated magazine pa-
per, decreased in 2012 by about 9%.
As before, the unfavorable supply
and demand balance has led to fur-
ther pressure on margins.

“That means we must accelerate
capacity reduction plans to avoid
running cash zero or even negative
businesses. We plan to close one
newsprint machine at Kvarnsveden
and another one at Hylte, which just
had to adjust to closure of a paper
machine at the end of 2012,” Karvin-
en concluded.

Stora Enso said no decisions re-
garding closures and employee re-
ductions will be taken until the local
co-determination negotiations have
concluded.

The company noted that it would
make every effort in co-operation
with local communities to help the
affected personnel find new em-
ployment opportunities, and all job
openings in other Stora Enso units
would be available to those affected.

TAR
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off is a vote to improve perception and market
share for paper and paper-based packaging.
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Domtar Enhances Recyclebank
Green Schools Program

Domtar announced that it is fur-
thering its partnership with Re-
cyclebank® by supporting the Re-
cyclebank Green Schools Program,
which awards schools grant money
for unique student projects that will
make a positive environmental im-
pact on their communities.

Domtar said it will make more
students’ green projects a reality by
contributing additional donation
dollars, as well as awarding a year’s
supply of EarthChoice® Office Paper
to the school with the most innova-
tive project.

Domtar is committed to providing
more sustainable paper options; its
EarthChoice Office Paper meets the
global forest management standards
of the Forest Stewardship Council™
(FSC®) and is certified by the Rain-
forest Alliance.

Recyclebank is the company that
rewards people for taking everyday
green actions with discounts and
deals from locally-based business-
es and national brands. Each year,
the Recyclebank Green Schools
Program awards environmental
project grants to schools in Re-
cyclebank communities. Together,
these schools, their students and
their communities work to encour-
age residents to donate points that
Recyclebank transfers into real dol-
lars for schools — thereby turning
a community’s green actions into
funds for a local school.

Since 2007, Recyclebank has
granted close to $400,000 to more
than 125 schools. This year, Domtar
will award an additional $500 to ev-
ery school that reaches 50 percent of
its donation goal.

“At Domtar, we are passion-
ate about supporting education-
al projects, like the Recyclebank
Green Schools Program, as it is an
important part of our company’s
commitment to the sustainable de-
velopment of our communities,”
said Paige Goff, Vice-President of
Sustainable Business and Brand
Management at Domtar. “By part-
nering with Recyclebank, we are
able to guide more students and
consumers to make sustainable
choices, which ultimately help to
reduce their overall environmental
impact.”

Since 2011, Domtar has been
working with Recyclebank to in-
crease awareness of the benefits
of responsible paper production,
use and recycling. Past projects for
Recyclebank members, sponsored
by Domtar, have included educa-
tional gaming modules about re-
sponsible forestry, seasonal Web
content about paper usage and
recycling and a rewards offer for
EarthChoice Office Paper.

“Since we began the Green
Schools Program, it has been in-
spiring to see the creative and
thoughtful approaches from
schools across the country in the
spirit of solving today’s pressing
environmental challenges,” said
Karen Bray, vice president of mar-
keting, community solutions at
Recyclebank. “We admire Dom-
tar’s ongoing commitment to sus-
tainability, and together we look
forward to empowering more of
tomorrow’s environmental leaders
to put their ideas into action and
make an impact on our planet.”

Liansheng Paper Industry Starts Up Containerboard
machine in Fujian Province, China

Liansheng Paper Industry (Longhai)
Co., Ltd. recently started up their
new Metso-supplied container-
board production line, PM 6, at their
Longhai site in Fujian Province in
China.

The PM 6 start-up was successful
with record-breaking results. “The
whole start-up was perfect. It took
less than three hours in total from
having stock on the machine to get
the web on the reel, and we had
a very good start-up speed of 800
min/min. No paper tails were seen
on the hall floor during the start-up
period,” said Xue Rong Jun, Project
Manager of Fujian Liansheng.

The new 7.25-meter-wide PM 6
production line has an annual pro-
duction capacity of approximately
300,000 tonnes of recycled fluting in
the basis weight range of 65 to 100 g/

m?. The design speed is 1,200 m/min.

Metso’s delivery included a com-
plete OptiConcept M boardmaking
line from headbox to reel with air
systems, a machine control system,
a quality control system, two wind-
ers and Metso clothing.

The PM 6 OptiConcept M produc-
tion line is designed for high pro-
ductivity with low operating costs.
Industrial design and new engineer-
ing innovations provide for simple
assembly of the production line.
“The installation required 30 to 40%
less working hours compared with a
conventional project,” Xue Rong Jun
noted.

Liansheng Paper Industry (Long-
hai) Co., Ltd. is a subsidiary of Fu-
jian Liansheng Paper Co., Ltd. The
company was founded in 1999 and
is based in Zhangzhou, China.
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Burrows Paper Expands SFI Certification to
All of Its U.S. Packaging Facilities

Burrows Paper recently announced
the expansion of Sustainable Forest-
ry Initiative (SFI) sourcing certifica-
tion to all of its packaging facilities
in the U.S. in the form of certified
sourcing.

The SFI certified sourcing label
is an affirmation to customers that
Burrows’ packaging products are
manufactured using materials from
responsibly managed forests and
from pre- or post-consumer recy-
cled sources, the company said.

Burrows Executive Vice Presi-
dent, Chief Operating Officer, and
Chief Strategy Officer Rose Mihaly
said certification — which includes
Ohio, Iowa and Nevada operations
— reflects the company’s commit-
ment to Making Paper Perform®
through the use of eco-friendly busi-
ness practices.

“Burrows has always been deeply
committed to our customers and

the environment,” Mihaly said. “By
sourcing forest products from envi-
ronmentally and socially responsi-
ble suppliers, we continue to set the
highest standards for our paper and
packaging products at every stage of
the manufacturing process.”

According to Burrows, this recent
certification follows a rigorous, sev-
eral-months-long process. Burrows
achieved SFI chain-of-custody cer-
tifications in 2011 for all of its paper
mills in the U.S.

As part of its certification, Burrows
will be required to undergo annual
surveillance audits, as well as certi-
fication to SFI 2010-2014 Standards,
every three years. The audits are
conducted by an independent, ac-
credited certification body.

Burrows Paper Corporation is a
worldwide supplier of light weight
specialty paper and packaging solu-
tions.

Fabrica De Papel San Francisco on Track to
Start-up New Tissue Line in Mexico

Metso said that Mexican tissue pro-
ducer Fabrica De Papel San Fran-
cisco is nearing start-up of its third
Metso-supplied tissue production
line.

According to Metso, it will be the
world’s first tissue line based on the
Advantage NTT concept, which en-
ables high bulk and softness proper-

The Newark Group
Names Paul Spitale
as VP of Sales for

Converted Products
The Newark Group
announced the ap-
pointment of Paul
Spitale as Vice Pres-
. ident of Sales for
Converted Products.
In this newly creat-
ed position, Spitale will preside over
the sales activities of both Newark
Paperboard Products and Newark
Custom Paperboard (formerly BCI).

Spitale previously held the posi-
tion of Senior Vice President of Sales
with the Sony Corporation, where
he was employed for 25 years. As
a member of Sony’s Management
Committee, Spitale delivered high
levels of growth and profitability
with the company’s retail partners.
He played a pivotal role in the launch
of the WEGA television. Spitale won
the prestigious Sony Samurai Award
twice as well as the CMO Award for
outstanding marketing execution.
During his time with Sony, he also
authored “A More Valued Success”,
a motivational book.

Paul Spitale

ties at the same time as it provides
energy savings compared to conven-
tional or structured tissue grades.

“After operating two Metso Advan-
tage DCT tissue machines with good
experience, we are now prepared to
take the next step for quality to pro-
duce tissue products with higher
bulk and softness, aiming towards
the top end products,” said Dario
Palma y Meza Espinoza, Director of
Operations, Fabrica De Papel San
Francisco.

“The Advantage NTT concept will
also bring us a higher production
capacity compared to the dry crepe
tissue concept,” Palma y Meza Espi-
noza added.

Metso said the project is proceed-
ing according to plan and the new
tissue production line will start-up
in Mexicali, Mexico, in the end of the
second quarter of 2013.

Metso’s scope of supply comprises
a complete 2.6-m-wide Advantage
NTT tissue machine equipped with
an OptiFlo II TIS headbox, a Metso
Yankee cylinder, an Advantage Air-
Cap yankee hood, sheet control, tail
threading equipment, an Advantage
WetDust dust management system
and an Advantage SoftReel reel.

The new tissue line will add an-
other 30,000 tonnes per year of
bathroom tissue, napkin and tow-
el grades to Fabrica De Papel San
Francisco’s existing production.

Fabrica De Papel San Francisco
now operates four tissue production
lines and converting facilities, deliv-
ering tissue products for the Mexi-
can and US market.

Cham Paper Makes CCK Technology
Available to Brigl & Bergmeister

The Cham Paper Group has entered
into a cooperative venture with Brigl
& Bergmeister (“B&B”), of Niklas-
dorf, Austria, a manufacturer of sin-
gle-sided coated specialty papers.

Terms of the deal will not be dis-
closed.

According to Cham, B&B is assum-
ing the production and marketing of
silicone-base papers (CCK or clay-
coated kraft papers) for release lin-
ers at its production site in Niklas-
dorf. The Cham Paper Group will be
contributing the specific technolog-
ical expertise required to this end.

The first products manufactured

at this site will be available in the
second half of 2013, Cham said.

The Cham Paper Group said that it
discontinued manufacturing these
specialty papers in the course of
transforming its production capac-
ity in mid-2012.

Cham produced inventory stocks
for its customers in order to secure
deliveries established under con-
tract through 2013.

At its three locations in Switzer-
land and Italy, Cham Paper manu-
factures specialty papers for use in
the consumer goods, industrial re-
lease and digital imaging sectors.

Cascades Tissue Group Names Jean Jobin
as Chief Operating Officer

Cascades Tissue Group appointed
Jean Jobin to the position of Chief
Operating Officer. Jobin joined Cas-
cades in 1992 and most recently
served as Executive Vice-President
of Away- from-Home Products in
North America.

Jobin holds a Master’s degree in
operations management and a Mas-
ter’s in business management. He is
also a Fellow of the Society of Man-
agement Accountants of Canada.

In other personnel moves, Stepha-
ne Rousseau takes over the position
of Executive Vice-President, Away-
from-Home Products in North
America, and Eric Ellyson has been
appointed Executive Vice-President,
Consumer Products Canada.

Rousseau and Ellyson both joined
Cascades during the past year. They
will work with current Executive
Vice-President, Consumer Products
United States, Craig Nelson.

SEAMAN %

OTTER RIVER

Lightweight Specialty Papers for Retail Packaging, Consumer Products,
Foodservice, Flexible Packaging and Industrial Markets

During Paper2013, visit us in the Swissotel, Suite 3611

Seaman Paper Co. « 35 Wilkins Road « Gardner, MA 01440 « 1-800-732-9888
www.seamanpaper.com « www.garlockprinting.com
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Suite listings as of 3/05/13. Suite numbers subject to change at the discretion of the hotel.

The Aaron Group

Fairmont Chicago, #3101/3102
161 Washington Street

Suite 1150

Conshohocken, PA 19428

Tel: 610-818-1552

aaronpaper.com

Ahlstrom North America
Fairmont Chicago, #2401/2402
3650 Mansell Road

Suite 250

Alpharetta, GA 30022

Tel: 770-650-2100

ahlstrom.com

APC Paper Group
Swissotel Chicago, #3719
130 Sullivan Street

Claremont, NH 03743

Tel: 603-542-6330
apcpapergroup.com

Appleton Coated
Fairmont Chicago, #2623
540 Prospect Street

Combined Locks, WI 54113
Tel: 920-788-3550
utopiapaper.com

Boise Inc.

Swissotel Chicago, #4011/315
591 Supreme Drive

Bensenville, IL 60106

Tel: 630-227-3413

boiseinc.com

Burrows Paper Corp.
Fairmont Chicago, #2023/2022
501 West Main Street

Little Falls, NY 13365

Tel: 800-272-7122

burrowspaper.com

Camelot Papers Inc.
Fairmont Chicago, #3703/3702
18 W Burlington Avenue

LaGrange, IL 60525

Tel: 708-354-3555

Cascades Fine Papers Group
Fairmont Chicago, #1201/1202
2 Rolland Avenue

St-Jerome, QC J7Z 551

Tel: 800-388-0882 (USA)

Tel: 800-567-9872 (Canada)

Email: infofinepapers@cascades.com
cascades.com/papers

Central National-Gottesman Inc.

Fairmont Chicago, #2323/2322
Three Manhattanville Road

Purchase, NY 10577

Tel: 914-696-9000

Email: purchase@cng-inc.com
cng-inc.com

CTI Paper USA, Inc.
Swissotel Chicago, #3204
1535 Corporate Center Drive
Suite 400

Sun Prairie, WI 53590

Tel: 608-834-9900
thepapermill.com

DaiEi Papers (USA) Corp.
Swissotel Chicago, #3919
5701 Cleveland Street

Suite 650

Virginia Beach, VA 23462

Tel: 757-532-2100

Email: va@daieipapers.com
daieipaper.com

Domtar

Fairmont Chicago, #3712/3711
100 Kingsley Park Drive

Fort Mill, SC 29715

Tel: 803-802-7500

domtar.com

Dunn Paper Inc.
Fairmont Chicago, #1701
218 Riverview Street

Port Huron, Ml 48060

Tel: 800-253-1889
dunnpaper.com

Evergreen Packaging Inc.
Swissotel Chicago, #3211
5350 Poplar Avenue

Suite 600

Memphis, TN 38119

Tel: 901-821-5350
evergreenpackaging.com

Finch Paper

Fairmont Chicago, #2423/2422
One Glen Street

Glens Falls, NY 12801

Tel: 518-793-2541

finchpaper.com

Fornaroli Carta SpA
Swissotel Chicago, #3419
Via Trebbia, 71

29100 Piacenza — Italy

tel: +39 0523 484944
fornarolipaper.com

GDB International, Inc.
Swissotel Chicago, #304
One Home News Row

New Brunswick, NJ 08901

Tel: 732-246-3001
gdbinternational.com

Glassine Canada, Inc.
Fairmont Chicago, #1223/1222
1245 Boulevard Montmorency
Quebec City, QC G1J 5L6

Tel: 866-679-8956

Tel: 418-522-8262

Email: sales@glassinecanada.qc.ca
glassinecanada.qc.ca

Glatfelter

Fairmont Chicago, #523
96 S George Street

Suite 520

York, PA 17401

Tel: 717-225-4711
glatfelter.com

Global Fibres Inc. (see Hansol Paper Co.)

Global Paper Solutions
Swissotel Chicago, #3711

222 S Harbor Boulevard

Suite 900

Anaheim, CA 92805

Tel: 714-780-0640

Email: info@globalpapersolutions.com
globalpapersolutions.com

Gorham Paper and Tissue
Fairmont Chicago, #3411

72 Cascade Flats

Gorham, NH 03581

Tel: 203-829-4757

gorhampt.com

Gould Paper Corp./Price & Pierce
Swissotel Chicago, #3311

11 Madison Avenue

14th Floor

New York, NY 10010

Tel: 212-301-0154

gouldpaper.com

Gruppo Cordenons Inc.
Swissotel Chicago, #3704
22 Millyard #4

Amesbury, MA 01913

Tel: 978-834-0800
gruppocordenons-usa.com

Hansol Paper Co./Global Fibres Inc.

Hyatt Regency Chicago, #1476/1486
400 Kelby Street

6th Floor

Fort Lee, NJ 07024

Tel: 201-461-6664

hansolusa.com

International Paper
Fairmont Chicago, #2723
6400 Poplar Avenue

Memphis, TN 38197

Tel: 901-419-9000
internationalpaper.com

International Paper - Coated
Paperboard

Fairmont Chicago, #3709/3710
6420 Poplar Avenue

Memphis, TN 38197

Tel: 901-419-9000
internationalpaper.com

Japan Pulp & Paper (USA) Corp.
Fairmont Chicago, #923

5928 S Malt Avenue

Los Angeles, CA 90040

Tel: 323-889-7750

jpusa.com

Jerich USA Inc.
Swissotel Chicago, #3804
One Rockefeller Plaza

Suite 1401

New York, NY 10020

Tel: 212-782-3750

jerich.com

Lincoln Paper & Tissue, LLC
Swissotel Chicago, #3411

14 Monmouth Road

Worcester, MA 01609

Tel: 508-753-1630

Ipt.com

Longview Fibre Paper and
Packaging, Inc.

Swissotel Chicago, #3404
300 Fibre Way

PO Box 639

Longview, WA 98632

Tel: 360-425-1550
longviewfibre.com

Mohawk Fine Papers Inc.
Swissotel Chicago, #318/310
465 Saratoga Street

Cohoes, NY 12047

Tel: 518-233-6327
mohawkconnects.com

Moorim USA, Inc.
Swissotel Chicago, #3104
4600 S Ulster Street

Suite 220

Denver, CO 80237

Tel: 303-770-8809
moorimusa.com

National Envelope
Swissotel Chicago, #3519
3211 Internet Boulevard

Suite 200

Frisco, TX 75034

Tel: 972-731-1100

Email: sales@natenv.com
nationalenvelope.com

Neenah Paper, Inc.
Swissotel Chicago, #3019
3460 Preston Ridge Road

Suite 600

Alpharetta, GA 30005

Tel: 678-566-6500
neenahpaper.com

Nekoosa Coated Products
Fairmont Chicago, #3601

841 Market Street

Nekoosa, WI 54457

Tel: 800-826-4886

Tel: 800-553-2585
nekoosacoated.com

NewPage Corp.
Fairmont Chicago, #3001
8540 Gander Creek Drive
Miamisburg, OH 45342

Tel: 937-242-9345

Tel: 877-855-7243
newpagecorp.com

NewPage Specialty Paper
Fairmont Chicago, #2701
707 Arlington Place

PO Box 227

Stevens Point, WI 54481

Tel: 715-345-8060
newpagecorp.com

Onyx Specialty Papers, Inc.
Swissotel Chicago, #4004

40 Willow Street

PO Box 188

South Lee, MA 01260

Tel: 413-243-5426

Email: info@onyxpapers.com
onyxpapers.com

Paper Marketing Worldwide, Inc.

Fairmont Chicago, #2501
301 Oxford Valley Road

Suite 401B

Yardley, PA 19067

Tel: 215-493-6400

Papermax USA Inc.
Swissotel Chicago, #311
222 S Harbor Boulevard

Suite 900

Anaheim, CA 92805

Tel: 714-780-0595

Email: csr@papermaxusa.com
papermaxusa.com

Papermax USA Inc. - Specialty
Papers

Swissotel Chicago, #3319

222 S Harbor Boulevard

Suite 900

Anaheim, CA 92805

Tel: 714-687-6678

Email: specialty@papermaxusa.com
papermaxusa.com

Price & Pierce (see Gould Paper)

Roosevelt Paper Company
Fairmont Chicago, #2001/2022
One Roosevelt Drive

Mt. Laurel, NJ 08054

Tel: 856-303-4100
rooseveltpaper.com

Roxcel Corp.

Swissotel Chicago, #3111
530 Howell Road

Suite 107

Greenville, SC 29615

Tel: 864-241-0180

roxcel.com

Sabin Robbins
Fairmont Chicago, #1123
9365 Allen Road

West Chester, OH 45069

Tel: 513-682-4972
sabinrobbins.com

Sappi Fine Paper North America
Swissotel Chicago, #4100/4101

255 State Street

Boston, MA 02109

Tel: 617-423-5400

sappi.com

Sealed Air Paper Mills
Fairmont Chicago, #1801/1802
450 Riverfront Drive

Reading, PA 19062

Tel: 610-375-4281
sealedairprotects.com

Seaman Paper Company
of Massachusetts, Inc.
Swissotel Chicago, #3611
35 Wilkins Road

Gardner, MA 01440

Tel: 800-732-9888
seamanpaper.com

Simon Miller Paper & Packaging
Fairmont Chicago, #1901/1902

3409 W Chester Pike

Suite 204

Newtown Square, PA 19073

Tel: 215-923-3600

Email: info@simonmiller.com
simonmiller.com

Soporcel North America, Inc.
Swissotel Chicago, #3119

40 Richards Avenue

5th Floor

Norwalk, CT 06854

Tel: 888-662-2736
portucelsoporcel.com

Suzano Pulp and Paper, Inc.
Swissotel Chicago, #3604

800 Corporate Drive

Suite 320

Ft. Lauderdale, FL 33334

Tel: 954-772-7716

suzano.com.br

Tembec

Fairmont Chicago, #2601/2602
800 Rene-Levesque Boulevard W
Suite 1050

Montreal, QC H3B 1X9

Tel: 800-411-7011

Email: kallimapaper@tembec.com
kallima.com

Fairmont Chicago ......
Swissotel Chicago ......

Hyatt Regency Chicago

Thilmany Papers

Fairmont Chicago, #1023/1022
600 Thilmany Road

Kaukauna, Wl 54130

Tel: 800-847-8022

thilmany.com

Twin Rivers Paper Company
Fairmont Chicago, #2223

707 Sable Oaks Drive

Suite 010

South Portland, ME 04106

Tel: 800-920-9988

Tel: 207-523-2350
twinriverspaper.com

UPM

Swissotel Chicago, #3604
999 Oakmont Plaza Drive

Suite 200

Westmont, IL 60559

Tel: 630-850-4922

upm.com

Verso Paper Corp.

Fairmont Chicago, #2201/2202
6775 Lenox Center Court

Suite 400

Memphis, TN 38115

Tel: 877-837-7606

Versopaper.com

Wausau Paper Corp
Swissotel Chicago, #3304
200 Paper Place

Mosinee, WI 54455

Tel: 715-692-2908
wausaupaper.com

.... Phone: 312-565-7400
.... Phone: 312-565-0565
....Phone: 312-565-1234
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VERSO.

From finding the right paper to the

performance of our paper on press,
you can always...

Turn tousa

influence®

advocate®

velocity®

liberty®

aspect™

From our industry leading #3 influence® to our aspect™ line
of label and release papers, Verso is focused on consistently
providing you the desired optical properties, surface attributes,
and printability required for your print project.

Want quality products? Turn to us.”

Verso combines our commitment to sustainable forestry practices,
6 responsible management of resources and processes, and a dedication
b to continuous improvement to make our business sustainable in a way VERSO
&

few others can claim.
versopaper.com
800 258 8852



PAPERDbecause

without paper, there would only be
rock and scissors.

O

Rock, Paper, Scissors has been around since at least 200 BC. We know that because there
is written account of it on, you guessed it, paper. Learn more at PAPERbecause.com. Domtar





